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https://www.facebook.com/MerkleRMG
https://twitter.com/MerkleRMG
http://www.linkedin.com/groups/Merkle-RMG-4564748?trk=myg_ugrp_ovr
http://merkleresponse.com/blog/articles/how-do-political-campaigns-affect-charitable-giving-maybe-not-way-you-think
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Strongly Agree Strongly Disagree
4 5
. Merkle Response offers excellent service to our clients X X

, @KentGrove

. Do you believe that customer satisfaction is an
everyday priority with Merkle Response?

. Merkle Response does a good job responding to
you when your needs change?

. Do you feel that we try to strive to satisfy you?

. Do you feel that Merkle Response has one of the
Best reputations in the industry?

. Do we communicate about our new services or
Products to you regularly? X
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Best Practice - Matchback and Source Code Files
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